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EVOLUTION OF CREATIVE ACCOUNTING AND WAYS 

TO IMPROVE IT 
 

Summary 

In the modern activity of enterprises and organizations, which is developing dynamically, the number of 
accounting tasks is constantly growing. This is due to the improvement of accounting for the introduction of new 
rules for the recognition, evaluation and reflection of facts and phenomena of economic life. Such changes require 
a great deal of knowledge from the accountant not only on the legal regulation of accounting but also the correct 
professional judgment. 

A new system of financial reporting regulation has created the preconditions for the emergence of a new area 
of accounting, namely creative accounting. On the one hand, any accounting method that does not meet generally 

accepted practices or standards can be considered creative. At its worst, it is the process of selecting the 
company’s accounts in such a way that they present its activities in a more favourable light. The application of 
creative accounting methods is of great importance under operation of enterprises according to International 
Financial Reporting Standards. 

The relevance of the study of creative accounting is growing, as it is based on the provision of a set of legal 
methods aimed at providing property and financial state of the firm in the desired or appropriate form, when 
often one expression can be used in completely opposite senses. 

The article considers the reasons for the emergence of creative accounting, as well as the stages of its 
evolution. The urgency and importance of this problem is shown, both for the compilers of financial statements 
and for external users of such information. The author’s interpreting the concept of "creative accounting" is also 
proposed. The necessity of conducting research in the direction of finding ways to improve creative accounting is 

substantiated. The existing approaches of researchers to eliminate the negative consequences of creative 
accounting are analysed. Two main groups of research approaches to improving creative accounting have been 
identified and analysed. The necessity of improving the procedural aspects of creative accounting based on the 
application of the concept of true and fair representation is substantiated. The main concept provisions of true 
and fair reflection, the use of which provides an adequate picture of the economic reality of the enterprise in the 
financial statements are considered. A "pendulum" of attitude to creative accounting in the scientific and 
professional community has been built. The author reveals the causal relationship between the categories of truth 
and justice in the context of the concept of True and Fair View. 

 

Keywords: creative accounting, accounting, financial reporting, accounting techniques, accounting 
policy, ethics of accounting. 

Number of sources – 15; number of drawings – 2. 

 

References: 
1. Panchenko, I. (2012). «Creative Accounting» as a means of manipulating the value of financial results. 

Ekonomichni nauky. Ser. : Oblik i finansy [Economic Sciences. Ser. : Accounting and Finance], vol. 9 (3), pp. 20-26. 
URL: http://nbuv.gov.ua/UJRN/ecnof_2012 _9(3)__4 (Accessed 01 November, 2021) (in Ukr.). 

2. Tyrinov, A. (2017). Creative accounting: a creative approach or manipulation of accounting data? Еkonomika. 
Finansy. Pravo [Economics. Finances. Right], vol. 11 (1), pp. 17-21. URL: http://nbuv.gov.ua/UJRN/ecfipr 
_2017_11(1)__6 (Accessed 01 November, 2021) (in Ukr.).  

3. Veriga, Yu., Zakharchenko, V., Pshenichna, A. (2011). Manifestations of creative accounting in economic crime. 
Naukovyj visnyk Poltavs’koho universytetu ekonomiky i torhivli. Seriia : Ekonomichni nauky [Scientific Bulletin of Poltava 
University of Economics and Trade. Series: Economic Sciences], vol. 4 (1), pp. 208-211. URL: http://nbuv.gov.ua/UJRN/ 
Nvpusk _ 2011_4(1)__48 (Accessed 01 November, 2021) (in Ukr.). 

4. Golov, S. (2011). Creative accounting - a threat to the profession and society. Bukhhalters’kyj oblik i audyt 
[Accounting and Auditing], vol. 1, pp. 31-42. URL: http://nbuv.gov.ua/UJRN/boau_2011_1_4 (Accessed 01 November, 
2021) (in Ukr.). 

5. Melnyk, Z. (2015). Falsification as a way of creative accounting. Finansovyj prostir [Financial space], vol. 2, pp. 
212-216. URL: http://nbuv.gov.ua/UJRN/Fin_pr_2015 _2_27 (Accessed 08 November, 2021) (in Ukr.). 

6. Mokrynska, Z., Arendar, L. (2015). Problems of creative accounting. Formuvannia rynkovykh vidnosyn v Ukraini 
[Formation of market relations in Ukraine], vol. 5. pp. 147-152. URL: http://nbuv.gov.ua/UJRN/frvu _2015_5_37 
(Accessed 08 November, 2021) (in Ukr.). 

7. Shkromyda, V. (2014). Creative accounting in the process of improving the business reputation of the 
enterprise: the requirement of time or violation of requirements? Aktual’ni problemy rozvytku ekonomiky rehionu [Actual 
problems of economic development of the region], vol. 10 (2), pp. 86-91 (Accessed 15 November, 2021) (in Ukr.). 

http://orcid.org/0000-0002-3516-9565
http://nbuv.gov.ua/UJRN/ecnof_2012_9%283%29__4
http://nbuv.gov.ua/UJRN/ecfipr_2017_11%281%29__6
http://nbuv.gov.ua/UJRN/ecfipr_2017_11%281%29__6
http://nbuv.gov.ua/UJRN/boau_2011_1_4
http://nbuv.gov.ua/UJRN/Fin_pr_2015_2_27
http://nbuv.gov.ua/UJRN/frvu_2015_5_37


8. Augustova, O., Denisevich, E., Zaitseva, D. (2017). Creative accounting as a reflection of modern realities of 
financial reporting. Molodyj vchenyj [Young Scientist], vol. 5, pp. 505-508. URL: http://nbuv.gov.ua/UJRN/ 
molv_2017_5_116 (Accessed 22 November, 2021) (in Ukr.). 

9. Khomin, P. (2014). Creative tax accounting: methodological foundations of unification with financial accounting. 
Visnyk Natsional’noho universytetu «L’vivs’ka politekhnika». Menedzhment ta pidpryiemnytstvo v Ukraini: etapy 
stanovlennia i problemy rozvytku [Bulletin of the National University "Lviv Polytechnic". Management and 
entrepreneurship in Ukraine: stages of formation and problems of development], vol. 794, pp. 235-244. URL: 
http://nbuv.gov.ua/UJRN/VNULPM_2014_794_34 (Accessed 22 November, 2021) (in Ukr.). 

10. Yukhimenko-Nazaruk, I. (2014). Institutional aspects of the implementation of creative accounting in the 
context of accounting policy of the enterprise. Problemy teorii ta metodolohii bukhhalters’koho obliku, kontroliu i analizu 
[Problems of theory and methodology of accounting, control and analysis], vol. 3, pp. 428-438. URL: 
http://nbuv.gov.ua/UJRN/ptmbo_2014_3_31 (Accessed 29 November, 2021) (in Ukr.). 

11. Griffiths, I. (1986). Creative Accounting. London, Sidgwick & Jackson. 
12. Matthews, M., Perera M. (1999). Teoryia bukhhalterskoho ucheta [Theory of Accounting]. Translation from 

English edited by Ya. Sokolov, I. Smirnova. Audit, UNITI, Moscow, 663 p. (in Russ.). 
13. Gherai, D., Matica D. (2011). From creative accounting practices and Enron phenomenon to the current financial 

crisis. Annales Universitatis Apulensis Series Oeconomica, vol. 13 (1), pp. 34-41. URL : https://www.researchgate. 
net/publication/227367729_From_Creative_Accounting_Practices_And_Enron_Phenomenon_To_The_Current_Financial_
Crisis (Accessed 03 December, 2021). 

14. Uşurelu, V., Marin, M., Danailă, A. and Loghin, D. (2010). Accounting ethics – responsibility versus creativity. 
Annals of the University of Petroşani, Economics, vol. 10 (3), pp. 349-356. URL : 
https://econpapers.repec.org/article/petannals/v_3a10_3ay_3a2010_3ai_3a3_3ap_3a349-356.htm (Accessed 03 
December, 2021). 

15. Amat, O., Blake, J. and Oliveras E. (1999). The struggle against creative accounting: is «true and fair view» 
part of the problem or part of the solution? Journal of Accounting Abstracts, vol. 7 (2), pp. 1-30. URL : 
https://econpapers.repec.org/paper/upfupfgen/363.htm (Accessed 07 December, 2021). 

 

http://nbuv.gov.ua/UJRN/molv_2017_5_116
http://nbuv.gov.ua/UJRN/molv_2017_5_116
http://nbuv.gov.ua/UJRN/VNULPM_2014_794_34
http://nbuv.gov.ua/UJRN/ptmbo_2014_3_31

